AGRIM Housing Finance Social Media Lead Ad Report
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/\ Social Media Ad Details
AGRIM

HOUSING FINANCE
AB GHAR LENA AASAN

Ad Started From 31 March 2021 - 01 May 2021

Campaign Name Total Leads Reach Impression Cost Per Leads Amount Spent

AGRIM Lead 532 42,217 86,895 X23.85 X12,688.72

*Total approved budget for the campaign is 15,000 inclusive 18% GST
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Ad Performance Chart "\

Demographics [y Placement 45 Delivery

Results: On-Facebook Leads over Cost per Result

Mar 31 Apr 4 Apr 8 Apr12 Apr 16 Apr 20 Apr 24 Apr 28 May 2

\/\,/\/\/\/\/_\/\—-/\,_’—\/

== Results: On-Facebook Leads == Cost per Result Result Rate
0.67%
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Age and Gender Distribution
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B Men B women
T6% (403) 24% (128)
Cost per Result: 2414 Cost per Result: £23.08




Thank You



